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. 207lH

gt ABHoR HAY, IFANE 53] FARAL] FH A7 Ropsdrh AFA ouloAe]
Ji7t BAHoR ANAA D B4 AR BAE TART BAT ARE 7o) 10 P4 FA
o2 AARUTHE HolA, 2wzt A WAE R Fo ATTIFOR Aol TAYATe] Fa
AT FAZL e AL oFF Ad2dE BPIAG T 4 Atk 2WH A FAU o T3 >
W el ZwolA gae] b £40] MBI ok 1 AGH slde] Sl ek 9a
Bge AP GE Pob £ %A FTARASNY 39L do} kel Wha Ak ol 9
gl 3 s, 33

=3 A
2 el 01X &2l alpublic diplomacy)= shel TAES Bkl 3=,
SHA AFA FFouet T3 AEAES U, 2011
A7, 2019; ©]5SF, 2019; 8415, 2020; Melissen, 2005; Pamment, 2012).
FEme 27k ol Frssly] As) |9 FF(foreign publioETS] AHH AT B JAL,
AE, w3} ds, 7 28a g sue] AA ol gk 3AUHE #iteta AFEE &
A uAAE F2A7)4, EH 7bolm|A 8t =7 BAES Aarste] IAARS] oA ¢
FHFE LS Eole ¥dH JuBdFEs R hINS YuF FFEseju. AAE F
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A A o] FFue] Agkd FAR 7|sshe AL vEEHY By ol
V5o W7k dolth weta] A2 A9 A ZF9) Wnew public diplomacy) EEL 1 FAE A
S dol BB E7IFHNGO), Wz, 22al 4k AY 55 ofv-EE WIZF PAE g
St UTHAENE, 2011; o], 2019; 84F, 2020; Melissen, 2005; Kim, 2012; Pamment, 2012). &
3], 2047] $4F ol AASte} WF3) deja AR F43 M-S u FAAE thetslstet
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D) &9 o= A 254 o]zt HWE stal, E=9k KENE = 7oy Althell Wt 21 ofv|7) o
Zowe] g 7B A= 1 Thadt o=

& Aolatrl = spAIRE, 7)ol AAE JuF T4 AJES] F
SoA HyHos E%Ht S hd «lu]%% & Fohlal vy F8 shakEel] of3 FEeae] tit o
& e Aole F71(20200, 46) FE
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4TS soich e, NFFo] wHE 2 AL T B ohyE} tie A AA
gl tjgt /\]‘?J%Q] e 845 7}/\]711:} w3 Byl HREA 729 Hokd wWAow o
= ) e guel AAd w7 A, HeA
A lﬂ‘i‘iﬁk%ﬂ% , 2019a). E}A] maﬂ ARsle) vzslw

)

o
=
P
of
12
i)
o
o

SAl71=9 H]—F %ﬂ 3l
= EY Ei(Twitter), B2 ) o] A~E(Facebook), 5 H(Youtube) 5 ThoFsH
AR 95 9 %ol Psadel U FEIARY FRE M Was do8T Ak

[
ilod
=)
fu)
=
g

=N
2

E—
&
i

3
<, 2019b; wFEAE, 2020, SA<E 2020). ol ARUACIA e HHe FFAu AF FEE
719 FA A o)1 YA oA R H o AN PHog FslelA s7|E 3 TiMelissen,

2005).

of

A%, AAS, WFS JRsk 5 AN B9 FEF Wk el FTYAR WFHS A%
©% ZANA gtk 2T oldF WelH FRAmE FAI, 3, Fue] S A5 s
FEHT, ot 8H FTNE B 04EE gAd A7E I BE RS AR
Hog AT o|ojg ZANUTH Jme| B4 BEE FRATE WM o3 F7k T olsl T
AZ GRE A Fa AT —Hrom Atk 29 ge dwos Fgdast o9 g55 o
3 AT ANES] 8T FLE U5 BEE 0R1, £9 ATUES 9wy IS T
nete e Bl G ARSI A7 B & oHAE QoA G 45 sl
S} FHe HEUTHE HolH ARUACIMS, PRI, T3 A 5 YT A AT Bob

a9 e doS Bt 9 o AAE dol thd st oFE¥ 71dstA o
so] AThE71E, 2020b; Gilboa, 2008; 2015). F&ne] A7} MEHow A5 FAHX et
ARl uyt FABA AR FH A &L, A& mYo(FAFYA IS, Yl wAKAFS, H7to]mA]
9} BaAg(mAE), 18)a PR(Public Relations, T4 PR EE FFHA), 359 HE=ANEhE welsr)

d

ol
M
Mo
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Atk ek opUek A hard powenst B =]
Txart 7HA, &3 A= Z A HH(soft power) S

3422 IO 442 21 B2 E S0k AL 4TS S slews 20k 20
. A7lo] & Frhe] 2

Olﬂ 0_I.4
N _IE

<E 1> S32ue| Ctefot stE FOf

St fof A% 5 A o2d Bael o
e SlaAt A7 RO A w= WAL
Qws
! 43 931 o FEouel ol e A9
YL A% 97 F39la 59 A 2 FADA
2 vl &, Fgslae] 79 2w,
ol g, oIdle &3 #4913l 55 2 b
27 2 A2 ARUALA UA8 2%3 33w
S =7 PR 9 A FFAARA
pEEEY i 917] B2 ARl ECE]
7b olw A gl W
w1 FrtelelA 2 By AR
=7} Bl
28 4493 283 F9lw
Aot B3t 97, F5A 97 AR PAe
NGO 5 |57} Ao FA)
et AnE%E Anslst 33w
A4 3-8} E3 A2
45315 e 28 YESY M= A s
U8 339w

* Z2]: Gilboa(2008), Gilboa(2015), L2l 47]=(2020b).

T3 AN Ex O58HEA(inter-/cross-/multi-disciplinarity) 2 332 a7} 2= 2 V1A EA

o =
ol 7]%?3&W%71% 2020b; Snow and Cull, 2020). -4, ZFewo] #Hal MFe} Wyl YT thksta
EgHololA olF ARy fl3 sdE 4 = S olEc] tdd el st AM, A=
AHozE A AA 2 =7kec] APEskE seeln e st 97 mEd shiel Hyid
AR #As)ol= AVE itk AR, T2l 8 A9 SHAME 7F o] FopEE uek

g FANGO, &5 718, A AR, Wzt 71}, Guk ARh7b Fojspy 3 1 Al &S w,
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o, ¥z B, FTF 0, AL T, BY dmE FHIGTE AN, A TTY
.‘_:[L

?—ll b
SHH e FEdisl @, FAEE, A vide], 28 el SNs S)E0l U

19651 olef 2017\ d FRWHA “Fgfueh Tolrh AlFolut ZS(abstract)°]

SAeE A =R
(peer-reviewed articles) 52 T O 2 3F wWEl EX(meta-analysis) S AAISF A3t SEAFAEY A+4

2 T

¢

e ZEue A e AdAoZ FQlsl] FErhSevin et al, 2019). AFAEL Sd&Ex|E50] T4
A oA E =3 HA T Q’-ET—.O/] “F(publication’s descrlpnon of scope)oll W} FFen HH AT =&
=°] WMHEA AAE F2 51}%1]9} A She oke RS o] ATAA T AF FEla

B9 A7 ol AAT 451 30 HEAE FAU TABA Hob) 158 A4 Bold 1912
AA 33, HE olo] ARUACNAST £ A (culural sudies7h 217 2919 3918 AASATE

<H 2> BBAD £2 37 490 307) eSOl B2 235

Sk o 8t&A] 4 (Number) Z3 =% 4(Number) A4 E(%)
= A @A 8t 15 234 11.02
AFUA o)A 5 116 5.46
w3 AT 3 50 235
2 =3} 2 38 1.79
e ALst 3 33 1.55
SHA| A Eof 1 33 1.55
Taoln 1 124 5.84

*Z2]: Sevin et al. (2019, 13)

TEN #Hd A AF ENEE FAGEARE FEa #E AR dEAG & 5 e
Place Branding & Public Diplomacy ©] S/, Public Relations Review, American Bebavioral Scientist, International
Journal of The History of Sport, International Journal of Communication, “Z2[37 Diplomacy and Statecrafi, International
Affairs, Diplomatic History 5 TH¥S St #obol|A] E3hE= dr&AE0] Stk Al¥HlSevin) 52 ©] 3t&
A ES T3 ALS 78Fl 8% 4Social Science Citation Index, SSCIol| Wt EFsH| = 3ed, 1 <9
2= International Affairs(2.952), Annals of the American Academy of Political and Social Science(2.401), Chinese Jonrnal

3) AT 717e 19653 FE 2017%d FHHmid-2017)0)H, s 7]7\} %OL Aol =23 HA & &

=i 247ely, I FolA 2957%8] =280l 30/ F& FEAd AAHJT FFAu #d &
2 EV8}= Place Branding and Public Diplomacy FY Aol 124(5.84%)2] =& &3] o] &A= T
23 E704 HEE 5230
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of International Politics(1.813), American Bebavioral Scientist(1.749), Journal of Contemporary China(1.575)2. ©]oZIT}.
AZIA & 7 TR R AMEE FEea AUt 7P EEety ssal 8= A9 AE AAR
107] &R Foll S B &7} 37W(Chinese Journal of International Politics, Journal of Contemporary China,
Chinese Journal of Communication(79], IF 1,118))7} SA3TH= 70| THSevin et. al. 2019).

oA A HEERo], BFTEA THUAE FABA AR wE Foke} tEo] FFeud
F 7P 23 Stez ATt o] FoiAe @l S EokEe ZlwuyAeldstel it 7|2 o
A7t FAAE Y] TefgE FEolA BEste FASAET, M, 71Y NGO ) Ho &%
Az A2 e ohyet 183 AAdA o] o ARl FFE WE F = HF riYy
TV, g2 5 A4 1)t o}(YouTube, Facebook, Blog, Twitter )7} 523+ /) o2 7|53t
AL FFYue AFUAelAEte T ABEE AVIANAET o9k #HAFt 2015 5€ Fo
EE F(Puerto Rico)ol| A MAHA IZAAFYA 0] AESICA, International Communication Association) ] 4]
719 AAAFYA A EIPolitical Communication Divisions)2} F7+t] FFJnl AE|(USC Center

o =2

o

= o

r 2 e

on Public Diplomacy)7} 30| o] “Advancing Public Diplomacy Research: Bringing Together Political
Communication and Public Relations”2}= FA19] AR A Y A(Pre-conference) S FF7]8sl1, F29n
o]&] E3Public Diplomacy Interest Group)®] &W-& 32 A|¢kste] ICA F 3 F(board)7} ©]E3H(2016) 3|
% Bae) 492 B4 SUARTHE ALS FET BaT 1A TEAT B 06d 68 YR
F507k014 AHAE AL A %W AHinaugural business mececing & 203, B} 2] oz
t}ololju} o)A T 3Z(Diana Ingenhoff, 2~$| 2~ University of Fribourgt))7} FU3FH 21, 20171 5¢ Aol
(San Diego)oll A+= “Bridging practice and disciplinary perspectives on the formation and effects of country
image, reputation, brand, and identity”Z}= FAZE A F4 & PALE JNHIATE ICA FFYnL o]
T gelolAel iAE AR WEW, T 15 FFTYn, T7F B, FrtonA| e F#, =7}

I

4)

9 FSA, a8 FABA dFS A= HA], =4, £33 AFUAlAE AFeke At
55 3y Rox= AL EXE e AL HAS o, dA AL G Bournemouth University
2

FaL

sto] v} = 9HAlina Elena Dolea)7} &1 )

4) “The aim of the Public Diplomacy Interest Group is to bring together scholars investigating topics related to public
diplomacy, nation branding, country image and reputation, public relations for and of nations, as well as political, and
global and intercultural communication that influences international relations.”

https://www.icahdq.org/members/group.aspx?id=186116(7 A4 Y: 2021.07.03).
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3. ARLIFo M IS

FABIA ] AFUA A FASkTARATHH tEo] A HSE Yol FFad] g
St=3 =97t 7 S o] FolA & S EokdHl, AlFHoEE A 7Y A o] A(political
communication), A 7]HU A o] A(international communication)®} HZF 7F-L A ©] H(strategic communication),
AE AFYA o] A(persuasive communication), 12|11 PRENF-ZHA8}, Public Relations) H#-oFS FTAOE
T A7 SstA AAEl gk ofzel 20417] FHE o]F FFAATt FF(publio o E
(public opinion), 123l o] 5o w3k mTjo]o] FIF Fto| FESITE AMES ATlE] Eoid, A
FUACIASt FokollM FFem AF7F A&A Bl 2 A AAze L et

Fadue JAE AEd W @ vwAE $Fske A7 2 wS7dE SHAXE A BA 5
AFUACIAES 42 tske 71HEo] AP A IABAE EollMe BZ= o SK(Tufts
University)9] 196513 &4 8H40|d ol =HE A8 U(Edmund A. Gullion)o] Z# A4 HE - Juiiad
(The Fletcher School of Law and Diplomacy)el] AHIPH == HES Fa2)a AlE(The Edward R
Murrow Center for Public Diplomacy)7} 1L, ZAFUAlolAg e A =A]n]t] o] AL S|IAMIST,
International Association for Media and History) $t3]A 2419] YZA# A Z©Nicholas J. Cull)©] 2003 w]=
WFEUsO) ol 1 AFUA A A~F(Annenberg School for Communication)tjol] AH3F ZFe|n
AEJ(USC Center on Public Diplomacy)7} A STH-8-412, 2020:18). &4 AFetgE0], WWisd &

2 AEE 20154 ICA BB olls B0l 2 AL AR, ARUAIMEE T2 F
T tigk FAA eniF @ AT F IS st ok o] BelE FFYun #d gigd F
A e Ay 89 HAS 83510 e F dHA wsY|Ho 2= AlgF AT (Syracuse University), H]

oA o]=ro]t(Beijing Foreign Studies University), ZZ| %A E (Geroge Washington University), ©}|2]ZFcH
(American University), 18]31 nE £]=70]th(Kyoto University of Foreign Studies) 5©] QATHSevin et. al.,
2019: 4815).

Teous T ou Y e A ARE s AR £ dA 3t ALY &F
I JFE FAAR sl AFUAlA HAAHL ue] AHA £AHY FHrel §itkJonsson and Hall
2003). &3 F2 AFUAIAY AZlA uE AT FAEY ggd AYE AvfskEH, ¢
A, Z2~BE] S (Costas, M. Constantinon)= &5 “TFAIH 4252 3} (regulated process of communication)”
o Z AolslH o, AU~ (Alan James)= IS T<ed] “TA| ALE Y] A% A] 2~El(communication system
of international society)” %= AU H THJonsson and Hall 2003, 195-6). © Wo}7} E&#(Van D. Tran) 75
UAlolAde ool thet FAE <A thst Ao AA 9 v E 33 =Ul(“communication is to
diplomacy as blood is to the human body”), AAE HAFUAo|Ho] HEFH, i‘xﬂ%ﬂ HAoZA9] u
= Soe WA HA, O A FHA ds5os WA H7] Wi oY HlFE 8F3tHTran 1987,
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8; Josson and Hall, 2003:195¢| 4] #§Q18). T3S v]=re] 2] a1l EE]F 2~E AU 2(Monteagle Stearns)
7} TTalking to Strangers: Improving American Diplomacy at Home and Abroad; oA A3 “FHGE A
Erto|HA 28 JuFHL I THThere has never been a good diplomat who was a bad communicator)” 2}
£ & o]u] {3} TKStearns, 1996:12; Josson and Hall,2003: 19594 A} Q1-&).

g, u g =71 B 2 AYE A8 £ FEFS A A= du A A= o]
BelaA vtes Ao] ZEne F8 E&(Manheim, 1994: Gilboa, 2000)°]2}1 JHThH, 52 o
3 A A w3 I 283 FHoRA mhoo g $EE A2 -] dnh

F3} W F(cultural exchanges) ZZ 13 F TS =7} 7 A nHF =2
(people-to people programs)©] F&9|ul F2 GAE 93] AHs] 7MY &7 Foolzt & TR A
ghoditke] ARk ARIEL fxd tid FAE oA FE WHoE Fil HFTHGolan e al,
2019). o] g mtoje] FoAL NFFo TAAT AAFH=d HA9 HEFH dues FE A2 B
= BAE AR g AR YA e wiEewrt 7 Ao, UFs) o]F A2 fus FA
Ao AL =Eo] Hoh WsiA| AL v W 2] A|(media coverage)®] 518 HA7F HAb FoiE o] sk
TKGilboa, 2000). TI50] #HA3e] Ho] AR = AF-2 uyelet 2] s394 89 A= &
of7F BAA FF3du AAolA= mrjolo] dgo] 53] mrabd utel] ik o] wWgex B
A, AlFEela o]de) AEA oulddAe] sFdus A= Al e A4 A sLs fu
A ARAAR, nto], 283 o 2o FtkSoroka 2003). WEtA FARFYA oAt I TF
Qwel =xof ARE ATITE, 1 WL i/l Ag oA B 3 H(agenda-setting, agenda-
building), E317](framing), %3} & I priming) <] WY Ao FHITEAY, 52| U F(spiral of
silence), A|3AF & IKthe third-person effect), 33 FIKthe halo effect), T =2 H EFKrally around the
flag) 59 & A #AH R 7Nkete 74-97F BTHGilboa, 2015: 7).

AFUACIAG e BHAN FFYUE ATste A FAES WHE 3 d(mediated public
diplomacy)ol] thg+ TFFetA T FAFE Thddt AoEs A ke, 94 AETHRobert M. Entman)
< IAE “all9lo] AFEA A= 54 AuAA] i AAE s27] Hl B FxE A
st QIEY &5 x3se) mla AFYAALE &8 =8 P E(more targeted efforts using
mass communication (including the internet) to increase support of a country’s specific foreign policies among
audiences beyond that country’s borders),” = “HFH I 19 u FF 7|77} tjA ] g 39
dze) BT ZHde] thal T BE BAE PAH] AT £HhE Aihe organized arcemprs by

ol

l

a president and his foreign policy apparatus to exert as much control as possible over the framing of U.S.
foreign policy in foreign media” 2 H o2l vl QJTHEneman, 2008:88-89). 319 AET 2o Hah A=
A gRE A2 Z7F Balgy) olu) A A (image cultivation)®TF o}, 3 olu AHAEAH 9uA
o] Fst 30 ZHoA Fasttt A4 o8 A4 tF vrolo] Jmedia effects) T A A]
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O|TF / 52wt HRFLAOMME: XA HZ
+ ©]7] CNN EIKCNN effects)t} LAFA|2F EIKAL Jazeera effects) 52 AH7ZF & S84 9o, @
Z7bEo] FY, =9, = U199 torst #2407 A 9<(international broadcasting)S +F3 211

ATHEAE, 2020:118-132). tlEH o2 & d2jxl Fa=9 FAYE 7Ho2e 159 &T|(VOA,
Voices of America), 2 24(France 24), 9= BBC World News, U2 Zo]x] H#DW, Deutsche
Welle), 18] $+=9] o}2]7 TV(Arirang TV) 5°] UTh

a9 AA AFUAlde AlZeA A AEE HlEHE W, F2 =A4 o), PR Ee AR
sk AlA A8 F52 459 ATE AYdimited resource)]F T 4= T} oj= I} 9] 44
o} TA F2E OFE AT AUI & BHE ARE S8 AR ARAL el jl7] wWEol
o mEtA A4 ALEY Fo YRS AA A8 Ho B FES Wilmedia attention), LOF7}
A FEd EE Z#Y(media framing)& Do FAL & AES BAF} Z455 Holr] vid
O] THMueller, 1973; Cook, 1998; Sheafer and Gabay, 2009; Golan et. al., 2019). AT, AT} 7|njo]
(Sheafer and Gabay)= ©|2ttdF} T 2EFQ] A FPalestine Authority)?] T HT FYA7} A A3 o)
N HE S84 odgg 24 8 plRe 93] 7o ded 0@ o4 ¥ ey 4Ye T
A= AElE BA817 % 819 ThSheafer and Gabay, 2009). TA12] A2k 9] AlgZE= 2005 o]~
Be) FAAT B(Gun dsengagemenoh O)B3] 2 Bel2E) HRen2) WFH A7 Aol
AAEO] F8 2 viHoje] oAl w2 Zel)) B BAE & A3t olsde] wiFelN Jeln
e 2Elo] F=olM Azt 954 wHo] Zy s SNt B AFA o3l

e Il A Zokek IR 33u AT vy ad= dubHoR oA HA
(agenda-setting), S317] &G 3Hframing effect), 18] M3} EIKpriming effect) 5 WoA ATt ¢
A, AeH AA AFguAeld A oA 2A &= A A A FFE U= FHo
7 Q8 BHEE T8 T3 34 oAduE FAATIE Vlse waksd, oldd oA 24 Ede

Lo

5
53] AA BAAoA FE5F FEAEY FAld T &S v1F + UATHMcCombs and Shaw, 1972).
29 sk AR BHOE vitiolel €@ AR e FA AR BH oldrt IAS o)
T3 WHANAE EFHoF 22T 4 QTHManheim and Albritoon, 1983; Wanta et al., 2004;

Rogstad, 2016; Zhang et. al, 2017). H|T]ojo] 9Jdt EA ojAt}e] HAL FZ olq; HAAY Ho|
(transfer of issue salience)E =3l o] Fo]A|=d], o] Ho] HAL m|t]jo]r} ojH o] == AS HEs

Sokeke 19 S BAA, o st ofBA o148 ABsHETLS) 26 o4
(&4 AR A, atributes salience) &2 T-H-% 7] % 3FCHAIbishri, et al. 2019). &J7]A QA A Aol

A}3] o)gre} o)dll TA AKstakeholders) oA oJ® tiAte] M A0 Z wt]o]o] 93] Bz E =71
Ao, &4 AHAe g oe vdelr) of| WA BAsL, SRR, 1N wes
7te] EAlel AEHAlbishri et al, 2019). 3, EA7(framing)s hle] EAS =3ty &
g e Ao siM mE =YA i ad Weks f=s vyl s wHorh £ ARES

M r{o

ot e
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Hudoz BT ol4E Azt BT AAETHGib, 2008: 64, Heh B3] THE 9
o 29 AN A5 AF FE AUMAEIT e, 4 Edermngs Ao}t 54 o] 48
ge ol4srt o HE BEoEA Al Bue] YBe 722 BHsts 752 Bathe
2 2019b: 112).

rﬂ

T2 EdNew Public Diplomacy)?] 3 7|& F&oa H#Hcide P&
A4 SN Fr|Ho 2 HISAF ST ENS, 2011; Melissen, 2005), 7]&¢]

AR Fx o] o+ M=V} FA|(non-state entities)LF H]AF 7]FHNGOs), YHF AWIEZE & 3o,
A BT F20] QBH A AR ol AUFHOE ANHAT, AF FHE TV e
5 1% vidole] AAE Wol thard FAE A 44 videlz SEA) 9o, olAd FE
a7 o] RIZF B8 EE guk ARIEY 9] A3EA E wiAods gAY Ve 9714

WA QB Jlwe] Tk eelel VESY 8 4% 4vke] Rud Rgolels B4H WEs) =
A 3FTHMelissen, 2005; Ociepka, 2018).
AU AA8w|Toje] gt HFo 2 At ANIES Faeju o] o Sds|Hud, o

rlm
r°"

1

[e) \_.

© & YouTube, Twitter, Facebook, T18]1 Instagram &2 E}%k?} AE 5?— 2 B35 AR PAA =3 A
B2 AH FA7|(gatekeepenZt & F Y& PIHAE - Z g 7137 soWt &

9l ThParmalee, 2014; Golan et. al., 2019). WkA 42} 4FY3
AAA PIHoldegacy medin)®] w7 §lo] ] FF3 HH LTt HEL F U 718 FHAA
a9 Aol o} myoje] oA 2H 7)eol tha ‘?—Fﬁ}ﬂ <A bt BEE THeE Ao
o 22y ol H 2Advyoje] Bl I Frells, FF A& A s FF oA dAe
ol 23 ZTYPEToF J|Hetn Yus ATER HdEHRogstad 2016).

Fi‘N

4. st=o| A7 ek 0|C|of 2we} sie| PR

vt ARUACldE: EE A AF ShR ok FolA Flold FFm B ATV} 7Y B
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JA3} JU5016% FTo] FEshe oA} Qe a3

o=

(AIIB, Asian Infra Investment Bank) 42

HAAH ddd A= 59 F8 IAFE VA 24 T T AR =7 A 4R @
o AR AETtEelet 235 dEud EA FE 4FALE Fsta I dAE dEY &

TR A 29T
3H, A PR Al Ztol| A €] &N AT AZEe tee H7ho|v] A (national image)9t =7}
B E(national brand)ol] 23S S50 IPHI Ak 20009 FH 201087bA] 11'A7E = AF-A] ol
A4 24 B4% A1S3 1854201009 AT W, oA =7}
2 743 Z7k8hs FAE Bk 1¥d w7 B
FUACldE T oy 79 & AAA 2oy A4 vt5avtd

2 24¢ 221 1Yotk HY JuHoz ARUA Mo} vte] el Aol tg =
o= JuiHos REYY A ATz 2020, 169). TA T, F7h B B 2o

= ol
= 8
2 o], JE A EZA F4 719 #HH = B il (export branding), HF AlEo|A #F, F

2, AF 5 BARNZAY HA AAYES ATt Ah HAllW(place branding)d THH|SFY 3l
o] A Bl (political branding)¥} FHH F o FAstE =97t 275 = A% AMdoIthA 7Y,
2020: 170). ool AE B Adel AX DAY B A2 T ATAEL AEse] &

B2, A, A8, w3 T m7eln A 38H S A F Ue
tekdt 82l FolA -Eri}oﬂ 37@% 30|, T A w FAHKE, Korea Foundation)®] #3}e]&AFY €]
oA g ZrtolmA] Aae] wH FEFE BASAT 59T ZZx 5o At 4 A o}
29, KPS d=istdE sl oA sid=olA g F7toln A Alxel 388 FEFE vFE
o, 53 18% I & o= JAE dEolu B8543 A gt oslE HAZ T uf

tjo] &de)| FE35}e], PCL} EHFY application

v
7o) ojg] L2l W= %aﬂ%—% g U 24 asl 9595 dres @ eol
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Abstract

Public Diplomacy and Communication:

A Inter-disciplinary Approach

Lee, Jae-Mook

(Hankuk University of Foreign Studies)

Research Objectives: this study examines the concept of public diplomacy in terms of subject, object, and means,
and examines the multidisciplinary characteristics of the research field. In addition, it also reviews the nature of
public diplomacy as political communication and examines related research trends at home and abroad. Research
Method: this study conducts literature review that analyzes and evaluates related research at home and abroad.
Research Results: Unlike the study of traditional diplomacy, public diplomacy has a multidisciplinary characteristic
in its nature. In particular, with the emergence of the concept of new public diplomacy, the possibility of
multidisciplinary research on public diplomacy has increased as the diplomatic body expands from government
actors to private sectors, the diplomatic object evolves in a way that includes the foreign public, and as the
means of public diplomacy have changed beyond traditional media channels to utilize a variety of new media.
However, related research in Korea still has not crossed the boundaries of traditional academic disciplines, and
more interdisciplinary research and collaboration that cross academic boundaries are required to establish a

systematic strategy for future public diplomacy and to conduct rigorous post-mortem analysis on effectiveness.

Keywords: new public diplomacy, interdisciplinary characteristics, multidisciplinarity, political communication
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